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CHAPTER 1: PREVALENCE OF TOBACCO CONSUMPTION

The priority indicators dii@ad oped from the three questions to assess the prevalence of
smo phacco. Thefik pn (Q es to the current tobacco smoking, the second
Q il Dre poke daily, and the third (Q2b) on past
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Among those who do not smoke presently, there are approximately 3% of people who smoked
in the past (quit smokers) compared with 97% who never smoked cigarettes (Figure 1.2).
Comparison made among the current non-smokers that the greatest number of quit smokers is
counted: 6% against 0.3% of thegwomen.
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CHAPTER 2: MONITORING

This chapter measures tl t of tobacco smoked by current smokers, by indicated the
diffe pes of smakeg S, ang of cigarettes and other tobacco products. The
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CHAPTER 3: PROTECTION

The survey questions exgesu tobacco smoke at workplaces. The objective is to determine
the fragugncy of exposure 0 smokediside the respondent’'s home. These questions are
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No Level 8,2% 7,8%
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In addition, for those who have high education level (15.8%) and secondary level (25.3%) are
less likely than those at the primary level (38.0%) and those without education level (33.2%).
The same trends also appear for the other two variables (work environment and interior space).




CHAPTER 4: WARNINGS ON SMOKING-CESSATION

The questions were able @m§ e two parameters: 1) smoking cessation attempts of current
sSmokésemend 2) recomm8 to quitsmeking made by health personnel.
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The disaggregation according to the status of smoker or non-smoker nevertheless reveals wide
discrepancies that can go from one to two. Indeed, while the proportion of smokers who pay
attention to awareness messages about the risks associated with tobacco use varies between
40.6% and 41.1% depending ghgdihe exposure channel, between 17.9% to 20.9%.
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Table 11-9: Distribution of Smokers by Socio-demographic Characteristics According to
whether They Noticed Warning Messages on Cigarette Packages

If so, do the health warnings on
cigarette packages make you want to
quit smoking?

Socio-demographic
characteristics




CHAPTER 5: CIGARETTE ADVERTISEMENT

This chapter measures th@exp@8like of respondents to advertising on cigarettes in places of sale
and toathe different type ption forgigarettes. The question is whether during the last
30 _respo rette memts or promotional signs for cigarettes in

igarettes or promotional signs at the




The results of the survey shows that the products most noticed by the Ivorian population
regarding the promotion on cigarettes are the clothing or other articles bearing the name or the
logo of a brand of cigarettes 9,7 %. Then come in descending order, free samples (4.2%);
Discount on prices 2.7%; Gifisgor rebates on other products for the purchase of cigarettes
(1.8%); Discount vouchefSsam@romotion for cigarettes by mail (1, 5% each).
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CHAPTER 6: ECONOMIC ASPECTS

The results of the surveyfiladic@i@an average cost of 40.97 FCFA for a manufactured cigarette,
an ayéue@e amount of 81% spent femagpackage of 20 cigarettes. In terms of percentage
of 8 A8k D prod ).22% of GDP in 2016.

igarettes and the Cost@f Tobacco
Percentage

Average amount spent on 20 manufactured cigarettes 819.4 FCFA
% of tobacco consumption on GDP 2016
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CONCLUSION

The results of this sur i@dennfied elements of responses to the assessment of tobacco
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