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ROLE OF GOVERNMENT
IN TOURISM

+ Governments play a vital role in the
development of the tourism industry

+ In certain infrastructure projects,
government almost always play a
leading role .

(Eg. airports, major land transportation
projects, infrastructure, economy, Halal
certification, hotels, resorts, tourism
attractions)

+ Ease of Entry Facilities (visa policy)

+ Support for SMEs through the
provision of guidance and subsidies to
help develop products and services
targeting Muslim travelers

+ Setting guidelines for Halal
certification ~ and support product and
services obtain Halal certification




ROLE OF GOVERNMENT
IN MUSLIM FRIENDLY TOURISM

‘ Raising Awareness

‘ Destination Marketing

windustry / Trade Events
wMuslim Visitor Guides
wStrategic Partnership

‘ Certification of Products & Service'

‘ Products and Services Developmq




POLICY MAKING PROCESS

ldentifying
Arising Planning Suitable
Alternatives

Formulating

Problems

Legitimizing IS Evaluating

Policies




POLICY FORMULATION PROCESS

Ministry

- Stakeholder &
Industry
Engagement

- Cabinet Paper

Policy

Formulation




Policy and Strategy

> Establishment of Islamic Tourism Centre (ITC) 2009

> Devel opment of Malaysiabds | sl .
> Development of Muslim Friendly Tourism standard

> Researches and gathering of market intelligence

> Capacity building seminars/workshops

> Information exchange at local and international
platform

> I ndustry stakehol der 6s engage
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GOVERNMENT OF
MALAYSIA

— PRIME MINISTER'S OFFICE
— PRIME MINISTER'S DEPARTMENT
— 23 OTHER MINISTRIES

s MINISTRY OF
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Influx of Middle
Eastern tourists
post 9/11

Need to develop
a new segment
of the tourism
and travel
industry

'a

Promote industry Capitalise on the
players to cater huge potential of
for special needs Islamic tourism

of Muslim tourists
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Undertaking
strategic research
on market
intelligence for
policy formulation
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Providing capacity
building in tourism
human resource
and professional
service standards

o}

Information
exchange and
sharing of
sustainable tourism
best practices

-

Developing
strategic
partnership with
governmental,

inter -governmental
and NGOs



VISION

OO0

To be the leading centre in
providing strategic market
research inputs for policy
formulation in the development
and promotion of sustainable
Islamic tourism in Malaysia

MISSION

®

ITC is to be the Centre of

Excellence for Islamic Tourism
strategic market research, capacity
building and in promoting goodwill
among the Muslim and non  -Muslim
people via Islamic tourism




ISLAMIC TOURISM BLUEPRINT

Contains strategic initiatives for the development and
promotion of Islamic tourism in Malaysia

Proposes action plans to be rolled out from 2014 -2020
Targets of the Blueprint:

V Islamic tourism products and services to contribute
to increases in  tourism arrivals and receipts

V  The industry and consumers are educated of
JAKI M6s Hal al tocaeord misléading aidageo n
of Halal

V  Expand the scope of Muslim -friendly industry
players i.e. hotels, eateries and public facilities

V Establish Service Standards on Islamic Tourism

V Undertake R&D to gather accurate information and
data

V Effective communication and marketing of Islamic
tourism through various media and networks

V Malaysia to become an  Islamic Tourism Hub




MS2610:2015

Standard

Muslim Friendly
Hospitality Services I
Requirements

Initiated in
December 2012

Public review period
September T October 2015

Released in
January 2015

Launched in
December 2015 at
Putra World Trade Centre, Kuala Lumpur




MUSLIM FRIENDLY HOSPITALITY
SERVICES STANDARD

(14

Standard Muslim Friendly
Hospitality Services -
Requirements merupakan satu
dokumen yang dikeluarkan
sebagai panduan dalam sistem
jaminan untuk memelihara dan
melindungi integriti produk dan
perkhidmatan pelancongan
Islam Malaysia dalam aspek
pengipanan, pakej
pelancongan dan Pemandu
Pelancong.

29

YB Dato’ Sri Nazri Abdul Aziz
Menteri Pelancongan & Kebudayaan, Malaysia

RM20.00 senaskah // www.msonline.gov.my

16



RESEARCH UNDERTAKEN
i) ISLAMIC TOURISM BLUEPRINT

ii) SHARIAH COMPLIANCE ACCOMMODATION

UPCOMING RESEARCH UNDER RMK11
i) PROFILING OF MOSQUES WITH TOURISM RELATED

ATTRACTIONS WITHIN THE TOURISM CORRIDORS IN MALAYSIA

Industry Players’
Engagement Session:

STUDY ON THE READINESS OF v
MALAYSIAN ACCOMMODATION Z
TOWARDS SHARIAH-COMPLIANCE \

T
3 e, z

DOR®



Study on the Readiness
of Malaysia Accommodation
Towards Shariah -Compliance

Initiated in
July 2015

Launched on
15 July 2016 at
Malaysia Tourism Centre, Kuala Lumpur

Open for sale beginning
September 2016




CAPACITY BUILDING
SEMINARS/WORKSHOPS

JOINT SEMINAR ON ISLAMIC TOURISM (JOSIT)
WITH THE MINISTRY OF TOURISM, INDONESIA
i) KUALA LUMPUR (2014) ii) BANDUNG (2015)

MALAYSIA TECHNICAL COOPERATION PROG. (MTCP)
KL, JOHOR, MELAKA, PUTRAJAYA, KEDAH, PENANG,
KUCHING, KOTA KINABALU

(CONDUCTED A TOTAL OF 13 SINCE 2006 )

REGIONAL SEMINAR ON ISLAMIC TOURISM ( ReSIT )
JOHOR BAHRU, KOTA KINABALU, PORT DICKSON, KUALA
TERENGGANU

INTERNATIONAL TRAINING
TOURISM MARKETING, GAMBIA (2015)
I COMMISSIONED BY SESRIC, OIC

NATIONAL IMAM ROUNDTABLE
PUTRAJAYA (FEB 2016)

SHORT COURSE : STRATEGIES IN ENHANCING TOURISM
WORKFORCE WITHIN OIC COUNTRIES (2016)
- PROJECT COMMISSIONED BY COMCEC, OIC

SYMPOSIUM ON ISLAMIC TOURISM
KUALA LUMPUR (APR 2017)




PARTICIPATION IN KEY INTERNATIONAL & DOMESTIC TRAVEL

TRADE EXHIBITIONS

ARABIAN TRAVEL MART (ATM), DUBAI, UAE

WORLD TRAVEL MART (WTM) , LONDON UK

PUTRAJAYA INTRL ISLAMIC ARTS & CULTURE FESTIVAL (PIIACUF)

M6 SI A Il NTRL ARTS & TOURI SM SOUK, SHAH A

SPEAKING ENGAGEMENTS
AUCKLAND, NEW ZEALAND
JAKARTA, INDONESIA
ANDALUCIA - GRANADA, SPAIN
TOKYO, JAPAN

SEOUL, SOUTH KOREA
DAVAO, PHILIPPINES
MINDANAO, PHILIPPINES
SYDNEY, AUSTRALIA

ABU DHABI, UAE

KONYA, TURKEY

LONDON, UK

STAKEHOLDER ENGAGEMENT PROGRAMMES :
i) SEMINAR HALAL INDUSTRI PELANCONGAN (SHIP)
PUTRAJAYA , KUALA LUMPUR, PENANG, TERENGGANU

i) MASTERCLASS ON MUSLIM FRIENDLY
HOSPITALITY SERVICES STANDARDS
KUALA LUMPUR, PENANG

iif) MUSLIM FRIENDLY HOSPITALITY SERVICES RATING TOOLS




World Islamic Tourism Conference
24 1 25 July 2017

b First International Conference by ITC
since 2010

THE FIRST

WORLD ISLAMIC )
P TOURISM CONFERENCE

Undenstunding and, Emlonacing Musim, Friendly Tourism b Four sessions on various topics

b Pacific Ballroom, Seri Pacific Hotel

~,
>
~~ 24 - 25 JULY 2017 . PACIFIC BALLROOM, SERI PACIFIC HOTEL

b Participation Fee includes Conference
Kit, Tea Breaks & Lunch

b Registration at
www.itc.gov.my / witc@itc.gov.my

IN CONJUNCTION WITH: OFFICIAL HOTEL:

Visit Aseanc 50 sgm)&rmr

www.itc.gov.my



DESTINATION

MARKETING




MUSLIM VISITOR GUIDES

Development of Muslim visitor guides in a variety of formats
suitable for different platforms

7 z» MUSLIM-FRIENDLY
=" MALAYSIA
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AN o A SLIM DESTINATION FOR
MUSLIM TRAVELERS,

, SOUTH KOREA

o4 ]TRAVELGQIDE. i

«MuslimVisitors

:

SHORYUDO Welcome Guide

CENTRAL JAPAN “ for Mus[lm Vlsn‘)l} RESTAURANTS [
for Muslim Visitors — id

Travel Guide

Rasas O

TRAVELING
IN TAIWAN
FOR MUSLIMS |

Muaslim

— DINING () TAIWAN —

Taiwan
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TOURIST GUIDEBOOK Il
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Religious Events / Celebrations

b Awal Muharram, Maulidur Rasul, Ramadan,
Eid-ul Fitr, Eid-ul Adha

b Iftar @ KL T Ramadhan Festival
b International Quran Recital (since 1958)
b Reviving the Islamic Spirit Convention

Islamic Business Events

b World Halal Summit

b Mia International Halal Showcase (MIHAS)

. A LUMPUR

o IOER 20T : b ILM Arts Festival

b Putrajaya | 6 n at islami@Arts & Culture
Festival

b World Islamic Economic Forum (WIEF)

b Twins of Faith 25
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WITH THE MINISTRY OF TOURISM, INDONESIA
)  KUALA LUMPUR (2014)
i) BANDUNG (2015)

Malaysia 1 Japan

MEMORANDUM OF COOPERATION
WITH 5 JAPAN MINISTRIES AND ORGANIZATIONS.
AREAS OF COOPERATION :

i)  providing assistance regarding halal to Japan in the
preparation of the Tokyo 2020 Olympic and Paralympic
Games:

i)  promoting investments and trade for halal products and
services between the Countries;

iii) collaborating in promoting Halal integrity matters;

iv) facilitating the development of Muslim -Friendly Tourism
in Japan;

v) promoting Islamic Finance and Banking; and

vi) collaborating in the development of Halal Supply Chain
and eco -system in Japan.
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Global Halal
Market Earns 2.3
trillion annually

* Halal Market i Branding Malaysia as Global
Halal Hub 2012,

Malaysia External Trade Development
Corporation ( Matrade )

Vibrant and
government
regulated Halal
industry in Malaysia

Pioneer of Halal
standards and
certification

Malaysia Halal Logo
Is recognized and
well -accepted
worldwide

Halal Certification
provides assurance
as it fulfils the

Syariah law, which is
a must for Muslims

Recognition program
for world Halal
certification bodies (CB)
led by the Halal Hub
Division, JAKIM

73 CBs have been

recognised by JAKIM
(60 countries, as of July 2016)



OTHER MALAYSIAN GOVERNMENT POLICIES
ON MET

U Under MOTAC, a Tourism Development Infrastructure Fund has
been developed
- Offering mortgage assistance
- Purpose of this fund : to assist tourism entrepreneurs to develop or
expand projects that contribute development of tourism industry

0 Malaysian Investment Development Authority (MIDA) provided
incentives to investors (local & foreign) that want to invest in
Malaysia especially in the tourism industry.

0 Halal Industry Development Corporation (HDC) i focus on SMEs
within Halal industry in Malaysia
- disseminating information on government incentives towards SMEs
in the Halal industry
- Providing business support and increasing the competitiveness of
SMEs within Halal industry
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ROLE OF INDUSTRY PLAYERS
IN MUSLIM FRIENDLY TOURISM

.-I @ - b ACCOMMODATION

- b TOUR GUIDE
. ©

b TOUR OPERATOR




Popular MFT / Shariah Compliance
Hotels in Malaysia :

i. PNB Perdana On The Park KL
ii. TH Hotels & Residences

li. Grand Bluewave Shah Alam
Iv. De Palma Hotel Kuala Lumpur
v. Adya Hotel Langkawi

b At least one Halal certified kitchen

b Qiblat Direction on room ceiling

b Prayer mats / rugs / Holy Quran

b Prayer time schedule

b Segregated swimming pool / gym

b Ramadan Buffets/  Iftar

b Sahoor (pre -dawn) menu

b Shuttle to Mosque for  Terawikh prayers
b Guest Imams for  surmons / prayers

b Employment of Halal Executive



MUSLIM FRIENDLY TOUR GUIDES

Calling for
Participants — MUSLIM FRIENDLY TOURIST GUIDE (MFTG)

+603 6196 5590 / 5595 / 5617 TRAINING PROGRAMME

E-mail: inhart@iium.edu.my .
£ International Institute for Halal 72 b |n|t|ated by ITC and INHAR-I-, “UM

Research and Training (INHART)
& nttps://twitter.com/OfficialllUM

E= https://www.inhart.iium.edu.my.

b Training course was designed as an extension of
skills and knowledge specifically for the existing
tourist guides

Mosque Tour Guides
rganized by: i .
inisrnationaiine (i IORNE Fiaial-Rassarch ? Muslim Friendly b Islamic Outreach ABIM Center has introduced a
: Tourist Guide Mosque Tour Guiding volunteer program as well

T RA' N | N G as provide training throughout the country
2017

5 b % b There are >400 volunteers to date
& K 3



