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International Tourist Arrivals

Source: UNWTO Highlights, 2016 Edition

1990

435 
million

1995  

527  
million

2000

674 
million

2005

809 
million

2010 
949 

million

2014 
1,133 
million

2015 
1,186 
million

International Tourism Receipts
(USD BILLION)

1990

271 
billion

1995  

415  
billion

2000

495 
billion

2005

703 
billion

2010 
966 

billion

2014 
1,245 
billion

2015 
1,260 
billion
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International Tourist Arrivals Worldwide

increase by 

3.3% 
a year from 

2010 to 2030

to reach

1.8
billion 

by 2030 

Source: UNWTO Tourism Highlights, 2015 Edition: ñTourism Towards 2030ò

LONG TERM OUTLOOK AND 

FORECASTS
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Between 2010 and 2030

4.4%
increase of yearly arrivals in 

emerging destinations * TWICE 
the rate of those in 

advanced economies 

(increase of 2.2% a year)

{ƻǳǊŎŜΥ ¦b²¢h ¢ƻǳǊƛǎƳ IƛƎƘƭƛƎƘǘǎΣ нлмр 9ŘƛǘƛƻƴΥ ά¢ƻǳǊƛǎƳ ¢ƻǿŀǊŘǎ нлолέ

*Emerging Destinations: 

Asia, Latin America, Central & Eastern Europe, Eastern 

Mediterranean Europe, The Middle East, Africa. 

LONG TERM OUTLOOK AND 

FORECASTS
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Market Share of Emerging Economies

increased by 

45% 
In 2015

Source: UNWTO Tourism Highlights, 2016 Edition

to reach 

57% 
In 2030

LONG TERM OUTLOOK AND 

FORECASTS
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GLOBAL

1.7
OIC NATIONS

1.1
ASEAN OTHER NATIONS

255 350
Pew Research Centre Pew Research Centre Pew Research Centre Thomson Reuters



155
BILLION 

GLOBAL EXPENDITURE 
OF MUSLIM TRAVELLERS 

EXCLUDING HAJJ & UMRAH

USD

Global Muslim Travel Index 2017 Report, MasterCard - Crescentrating



151
BILLION

MUSLIM MARKET

168
BILLION 147

BILLION

CHINA
MARKET

US
MARKET

UK
MARKET

80
BILLION

Thomson Reuters

State of the Global Islamic Economy 2016/2017



300
BILLION 

GLOBAL EXPENDITURE 
OF MUSLIM TRAVELLERS 

BY 2026

USD

Global Muslim Travel Index 2017 Report, MasterCard - Crescentrating
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Source : State of The Global Islamic Economy 2016/2017 Report, Thomson Reuters
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MARKETING / PROMOTIONS & DEVELOPMENT OF 

MUSLIM FRIENDLY TOURISM



THE SET UP

MINISTRY OF TOURISM & 
CULTURE

TOURISM MALAYSIA

(44 OFFICES OVERSEAS)

ISLAMIC TOURISM 
CENTRE

MALAYSIA 
CONVENTION & 

EXHIBITION BUREAU

9 OTHER AGENCIES  
(CULTURE BASED)
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Product Segmentation

ǒMuslim Friendly Tourism

ǒShopping Tourism

ǒEco Tourism

ǒSports Tourism

ǒCultural & Heritage 

ǒEducation Tourism

ǒHealth Tourism

ǒAgro Tourism

ǒMarine Tourism

ǒEvents Tourism

http://www.google.com.my/imgres?imgurl=https://c2.staticflickr.com/2/1035/5178262632_78654004c4_b.jpg&imgrefurl=https://www.flickr.com/photos/sierra2u/5178262632&h=689&w=1024&tbnid=85K0_V3PJ0g86M:&docid=w0eoQwX1izTkxM&ei=pBhAVo7uOpeLuATz7aioAQ&tbm=isch&ved=0CDoQMygYMBhqFQoTCI7QrMC4gskCFZcFjgod8zYKFQ
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Target Segment

ÅSeniors/Retirees

ÅFamily

ÅMale & Female in their 20s 

to 40s

ÅYouth / Millenials / Students

ÅSpecial Interest / Niche 

ÅMICE 



ǒLocal agents produce tour packages

ǒDistribute to all partners around the globe

ǒAgents have B2B deal with wholesalers

ǒPromotion of tour packages in various markets

ǒMultiple destinations (Regional)

Development Of Tour Packages
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ǒDistribution Channels

Advertising 

ǒPublic Relations And Media Relations

ǒCollaterals

ǒIT-based Marketing (Social Media)



+ Malaysian government have promoted tourism to

the Middle East long before the September 11 crisis.

+ Tourism Malaysia overseas offices in Dubai &

Jeddah implemented various promotional activities,

including:

* Participation in the Arabian Travel Market since 1993

Å Middle East sales mission

Other Exhibitions participated by

ITC under Tourism Malaysia :

ƀWorld Travel Market (London)

ƀKazakhstan International Travel Fair

ƀXiôAnInternational Travel Fair, China
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Japan

Korea

Australia

New Zealand

Spain

UAE

Philippines
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Religious Events / Celebrations

ƀ Awal Muharram, Maulidur Rasul , Ramadan,
Eid-ul Fitr, Eid-ul Adha

ƀ Iftar @ KL ïRamadhan Festival

ƀ International Quran Recital (since 1958) 

ƀ Reviving the Islamic Spirit Convention

Islamic Business Events

ƀ World Halal Summit

ƀ Môsia International Halal Showcase (MIHAS)

ƀ ILM Arts Festival

ƀ Putrajaya IônationalIslamic Arts & Culture 
Festival 

ƀ World Islamic Economic Forum (WIEF)

ƀ Twins of Faith 25

Event Marketing 



ADVERTISING
(by Tourism Malaysia)
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TELEVISION ADVERTISING OUTDOOR ADVERTISING

PRINT ADS PRINT ADS 

+ London double 
decker bus wrap

+ Taxi wrap

+ Billboard

PRINT ADVERTISING
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MEGA FAM WRITE-UPS 

PUBLIC & MEDIA 
RELATIONS

+ Familiarisation trip for international tour 

operators and media

+ Public Relation agencies in selected

overseas markets (Tourism Malaysia)

+ Publicity & Press Releases

27



COLLATERALS

28

Video



COLLATERALS
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COLLATERALS- VIDEO 



Online and social media

www.motac.gov.my
www.tourism.gov.my

www.itc.gov.my

Available Apps

+ My trip    Planner

+ Go2homestay

Social Media ςBlogs, Facebook, Twitter & Instagram
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ISLAMIC TOURISM CENTRE HAVE HALAL WILL TRAVEL SALAAM GATEWAY

ZILZAR LIFE HALAL TRIP HALAL BOOKING dot com

GoASEANôsthe Halal Foodie (youtube)

Muslim Friendly Tourism Websites:
Popular in Malaysia



HALAL APP
+ Halal restaurants

and products in Malaysia

Developed by: HDC

MOSQUE TOURS ACHEEN 

ST MALAY MOSQUE

+ AcheenStreet Mosque 

tourism in Penang

Developed by: Penang Islamic Foundation

SOLAT MALAYSIA 2015
+ Accurate solattime in 

Malaysia
Developed by: M-Village (MSC) 

Muslim Friendly Tourism
Smart Phone Apps

MALAYSIA TRIP PLANNER
+ Official travel app from 

Tourism Malaysia

Developed by: Tourism Malaysia

PENANG HISTORICAL 

MOSQUES APP

+ Guides to 40 mosques 

in Penang

Developed by : INSPIRE and Think City
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HALAL TRIP
+ Halal restaurants 
and prayer times

Developed by: HalalTrip, Singapore



34


