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Agenda 

United in Diversity 

Small and Medium Industry 

Policies 
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Republic of Indonesia 

 Population : 238.000.000 (2011.)  

 total: 1,919,440 sq km  
land: 1,826,440 sq km  
water: 93,000 sq km  

 Islands : 17,508 

 Median Age :  

 total: 26.8 years  
male: 26.4 years  
female: 27.3 years  

 GDP per capita : $ 4.600 

 GDP real growth rate : 5.4 % 

 Currency : Rupiah (Rp) = 1 USD = Rp. 9,500  

http://www.cia.gov/cia/publications/factbook/flags/id-flag.html
http://images.google.com/imgres?imgurl=http://volcano.und.nodak.edu/vwdocs/volc_images/southeast_asia/indonesia/krakatau_5a.gif&imgrefurl=http://volcano.und.nodak.edu/vwdocs/current_volcs/krakatau/krakatau.html&h=252&w=378&sz=54&tbnid=pFWQLn604PKpPM:&tbnh=79&tbnw=119&hl=id&start=15&prev=/images%3Fq%3Dindonesia%26svnum%3D10%26hl%3Did%26lr%3D%26sa%3DN
http://images.google.com/imgres?imgurl=http://www.mcjames.com/honeymoon/borobudur-3b.png&imgrefurl=http://www.mcjames.com/honeymoon/honeymoon.html&h=540&w=835&sz=894&tbnid=FGP5voezRfwskM:&tbnh=92&tbnw=143&hl=id&start=11&prev=/images%3Fq%3Dborobudur%26svnum%3D10%26hl%3Did%26lr%3D
http://images.google.com/imgres?imgurl=http://yulian.firdaus.or.id/wp-upload/garuda-pancasila.jpg&imgrefurl=http://yulian.firdaus.or.id/2005/06/01/pancasila/&h=197&w=180&sz=16&tbnid=ORMMZSWfO3UonM:&tbnh=98&tbnw=89&hl=id&start=4&prev=/images%3Fq%3Dgaruda%26svnum%3D10%26hl%3Did%26lr%3D
http://images.google.com/imgres?imgurl=http://www.decadevolcano.net/volcanodiscovery/photos/indonesia/semeru_40332.jpg&imgrefurl=http://www.decadevolcano.net/volcanodiscovery/tours/indonesia_tours-de.htm&h=393&w=600&sz=21&tbnid=0eTbmpzmhKcRPM:&tbnh=87&tbnw=133&hl=id&start=11&prev=/images%3Fq%3Dindonesia%26svnum%3D10%26hl%3Did%26lr%3D
http://images.google.com/imgres?imgurl=http://www.iloveblue.com/imagesnews/pantai_lovina.jpg&imgrefurl=http://www.iloveblue.com/bali_gaul_funky/gallery/category/pantai.htm&h=300&w=400&sz=32&tbnid=-CT_8HhO73KT6M:&tbnh=90&tbnw=120&hl=id&start=17&prev=/images%3Fq%3Dpantai%26svnum%3D10%26hl%3Did%26lr%3D
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Indonesia – Economy and Industrial Growth  

2001 – 2011 

GDP Growth – Non Oil and Gas 

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 

4,86% 5,69% 5,97% 7,51% 5,86% 5,27% 5,15% 4,05% 2,56% 5,12% 6,83% 

GDP Growth 

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 

3,83% 4,38% 4,72% 5,03% 5,69% 5,51% 6,32% 6,01% 4,63% 6,20% 6,46% 

Sumber: BPS diolah Kemenperin 
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The Advantage of SMEs 
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Labor 

Micro  : < 7 Persons 

Small     : < 19 Persons 

Medium : < 99 Persons 

Criteria 
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Populations  

SMIs = 3,8 Million 

Medium 

Champion 0,5 

Small 
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R&D MARKETING 

PRODUCTION 

DISTRIBUTION 

            INSTITUTION ENTITY 

FINANCIAL SUPPORT 

ENGINEERING 

Industry Trade 

DESIGN 

Area of Competence 
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Now Indonesia is  
in The Creative Economy / Industry era… 

              Development of Manufacturing SMEs 
Indonesia: Creative Economy 

Economic 

Agriculture 
Economic 

Industry 

Economic 

Information 

 

Creative 

Economic/ Industry 

 

Post 

Independence 

1945 

Late 70s Early 90s Now 
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INDUSTRY 

Human Resources 

Product 

Services 

Goods 

Competence 

Quality 

World Class 

Meet Standard 

Commodity 

Specialist and 

Designer 

Business 

Management 

Expertise 

Consultancy 

Services 

International 

Standard 

Domestic 

Regulation 

(eg. SNI) 

Needs Meet Standard 

Needs 

Towards World-Class Industry 
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Cluster Development 
 

Creative Industry 

Networking 

Common service facilities 

Entrepreneurship 

 
 

By design (Incubators) 

 

Fast track (Franchising) 

O V O P 

Consistently produce 

 

Unique, local wisdom, 

regional branding` 

 

Meet the Quality and 

Standard 

 

Export Oriented 

 

Certification 

Initiative 
 

International Cooperation and Promotion 

Machinery 

Support 

Vision 
Small and Medium Industries 

Competitiveness through Value-

Creation 
 

Mission 

HR Competency Based 

SMIs Creativepreneur 

Fostering value added product 

technology application and 

financial/market access 

SMIs distribution outside Java 

 

•Credit Peoples Enterpreneur (KUR) 

•ICT -->  google: www.bisnisgoonline.co.id    

 

•Packaging 

•Linkage Program 

The Four Pillars of SME Development 

 

•Design, Awards 

•IPR 

http://www.bisnisgoonline.co.id/
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Law no. 32/2004 on the 

Local Government 

Presidential Decree no. 

28/2008 on the National 

Industrial Policy 

Presidential Decree no. 

32/2011 on the Master Plan 

for Acceleration and 

Expansion of Indonesia 

Economic Development 

(MP3EI) 2011-2025 

Presidential Instruction no. 

6/2009 on the Development 

of Creative Economy 

Presidential Instruction no. 

6/2007 on the Policy of 

Accelerating the 

Development of Real Sector 

and SME 

       Cluster Development 

MANDATE 

Food Industry 

Craft & Jewelry 

Pottery & Art Products 

Fashion 

ICT (Animation & Multimedia 

Content) 

Essential Oil 

Salt 

South and Central Sulawesi Cases 
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 Identify 

 Collaboration 

 Forum Group Discussion  Action Plan 

 Implementation 

Cluster scheme 
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 Industry Distribution 70% : 30% to 60% : 40% 

 Investment welcome outside Java island – 

Infrastructure is there 

 Most raw material located outside Java island 

 

 

Enterpreneurship 
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 A bottom-up policy 

 Prof. Morihiko Hiramatsu – Governor of Oita, 
Japan (1980). 

 Basic Principles 

1. Local yet global 

2. Self reliance and creativity 

3. HRDs were there 

 

One Village One Product 
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DOCUMENT  

VERIFICATION, 

PRODUCT DESIGN, 

SURVEY AND 

RECOMMENDATION 

SMEs 

OVOP 

NATIONAL 

SELECTION 

TEAM 

OVOP SMEs 

          STARS 

                  

               

International 

Marketing & 

Promotion 
OVOP Criteria 

1. Consistently 

produce 

2. Unique, local 

wisdom, regional 

branding` 

3. Meet the Quality 

and Standard 

4. Export Oriented 

OVOP FACILITATION : 

a. Training / capacity building 

b. Machinery 

c. Expert Dispatch  

d. Marketing Promotion (Antenna Shop, 

Website) 

 

DOCUMENT  

VERIFICATION  

AND 

PRODUCT  

DESIGN 

OVOP 

PROVINCE 

SELECTION 

TEAM  
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SMEs 

SMEs 

OVOP SMEs 

        STAR 

          

Domestic 

Marketing & 

Promotion 

OVOP FACILITATION :  

a. Training / capacity building 

b.Machinery 

c. Marketing and Promotion 

OVOP Scheme 
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The Results Achieved based on Four Pillars of SMI Development 
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Thank You 
www.kemenperin.go.id 


