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Republic of Indonesia

Population : 238.000.000 (2011.)
total: 1,919,440 sq km
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female: 27.3 years e
GDP per capita : $ 4.600

GDP real growth rate : 5.4 %

Currency : Rupiah (Rp) = 1 USD = Rp. 9,500

=
: ;



http://www.cia.gov/cia/publications/factbook/flags/id-flag.html
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Indonesia - Economy and Industrial Growth
2001 - 2011

8,00%
7,00%
6,00%
5,00%
4,00%
3,00%
2,00%
1,00%
0,00%

/

2001

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011
== GDP Growth — Non Oil and Gas ‘ == GDP Growth

GDP Growth — Non Oil and Gas

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010
4,86% 5,69% 5,97%7,51% 5,86%5,27%5,15% 4,05% 2,56% |5,12%

GDP Growth

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

Sumber: BPS diolah Kemenperin
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Criteria

Labor

Micro : <7 Persons
Small :<19 Persons
Medium : < 99 Persons
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Populations
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SMls = 3,8 Million
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Area of Competence

MARKETING |

ISTRIBUTION
ENGINEERING

' PRODUCTION |

INSTITUTION ENTITY I

FINANCIAL SUPPORT I
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Development of Manufacturing SMEs )
Indonesia: Creative Economy

Now Indonesia is
in The Creative Economy / Industry era...

Economic Economic Economic Creative
Agriculture Industry Information Economic/ Industry

Post
Independence Late 70s Early 90s Now
1945



Towards World-Class Industry

Competence Meet Standard

Needs

¥
| ;" ’ l‘“ﬁ‘" —Services

Human Resources

INDUSTRY /
\ Product

- Goods

Commodity

Specialist and

Designer

Business

Management

Expertise

Consultancy
Services

International
Standard

Domestic
Regulation
(eg. SNI)

Quality Meet Standard

Needs

|

World Class




The Four Pillars of SME Development

Cluster Development

Vision
Small and Medium Industries
Competitiveness through Value-
Creation

Entrepreneurship

By design (Incubators)
Mission
HR Competency Based
SMis Creativepreneur
Fostering value added product
technology application and
financial/market access
SMis distribution outside Java

Fast track (Franchising)

Initiative

International Cooperation and Promotion
Machinery

*Credit Peoples Enterpreneur (KUR) Support *Packaging *Design, Awards
®*|CT --> google: www.bisnisgoonline.co.id *Linkage Programe|pR



http://www.bisnisgoonline.co.id/

Cluster Development

MANDATE
~ Law no. 32/2004 on the T
Local Government SHRIMP CRACK ;"
fArsediysyingy: ,g’,’\«omooo"
Industrial Policy ?\;.".;‘:,:&
' Presidential Decree no. Food Industry

32/2011 on the Master Plan
for Acceleration and
Expansion of Indonesia
Economic Development
(MP3EI) 2011-2025

- Presidential Instruction no.
6/2009 on the Development
of Creative Economy

- Presidential Instruction no.
6/2007 on the Policy of
Accelerating the
Development of Real Sector
and SME

ICT (Animation & Multimedia

Content)
.. South and Central Sulawesi Cases

Pottery & Art Products | 13|



Cluster scheme

|dentify

Collaboration

Forum Group Discussion =2 Action Plan
Implementation



Enterpreneurship

ndustry Distribution 70% : 30% to 60% : 40%

nvestment welcome outside Java island -
nfrastructure is there

Most raw material located outside Java island



One Village One Product

A bottom-up policy

Kemern _erian
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Prof. Morihiko Hiramatsu — Governor of Oita,

Japan (1980).

Basic Principles
Local yet global
Self reliance and creativity
HRDs were there



OVOP Scheme

SMESs

SMEs
SMEs

T

OVOP Criteria

1.

2.

Consistently
produce

Unique, local
wisdom, regional
branding’

Meet the Quality
and Standard
Export Oriented

'

DOCUMENT
VERIFICATION
AND
PRODUCT
DESIGN

OVOP FACILITATION :
a. Training / capacity building

|
|

Domestic
Marketing &
Promotion

International
Marketing &
Promotion

b. Machinery
c. Marketing and Promotion
OVOP SMEs
STAR
. ¢ I
DOCUMENT *ok
VERIFICATION, OVOP SMEs
" SORVEY AND. STARS
RECOMMENDATION Jafalal '
2.0.0.0.¢
2.2.0.0.0.¢

|

OVOP FACILITATION :

a. Training / capacity building

b. Machinery

c. Expert Dispatch

d. Marketing Promotion (Antenna Shop,
Website)




The Results Achieved based on Four Pillars of SMI Development

Entrepreneurship ‘ Cluster Development
N t ted: 2 418 % _ Standardization of quality system by
Jaridieiidiseaddinnat SMIs: 20 GMP, 420 Halal certificates, 9

HACCP, 23 ISO, 3 SNI (Indonesian

R et National Standard), 396 QCC (GKM), 22
cleaner production, 20 QSEAL, 6 CE-Mark

~ SMIs Common Services Facilities

One Vi”age One } improvement: 26

_ Centers developed through OVOP
approach: 128

_ The 6th International OVOP Seminar TECh nOIOQY ‘,

was held in Bali of Indonesia. Restructuring

_ Trophy award for 5 designers in ASEAN
SILK and FABRIC DESIGN COMPETITION
in Bangkok, Thailand

PRI

_ SMIs receiving machinery/equipment
restructuring: 45 (USD 3,3 Million)

DRRra———
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Support 4

_ Intellectual Property Right registration: 228 brands, 4 industrial designs and 26 copyrights
_ SMIs utilizing fund resources: 240

_ Machinery/equipment procurement for craftsmen groups

ERRER——— 18
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Thank You

www.kemenperin.go.id



